Nowadays, the companies try to stay relevant with the help of internet. Another reason of good
promotion of UNESCO monuments can be building a successful website with the help of internet
(Sheldon, 1997).

Recommendations & Conclusion. Internet has become an important part of our daily life and
that is why the usage of internet is a main component of companies’ promotion. Internet as a main
part of integrated marketing communications provide the companies and customers with information.
A website can be a useful promotion tool for the Azerbaijan UNESCO monuments. Furthermore, a
website may be considered as an electronic trade. The main goal is to keep ongoing process of
marketing in order to stay relevant. Design of website and visibility plays an important role in
attracting potential customers and save the current customers.

One of the best promotion channel can be placing information about UNESCO monuments to
the popular tourism websites, which has more than million subscribers. Many companies using this
channel and get success. In addition, another way is to place articles about monuments in popular
online magazines.

Internet reduces the cost of companies and give an easy access to information. An email, as a
part of Direct marketing most time helps to communicate with customers, keep the customers updated
about the product and service.

The rapid growth of Information Technology and Software programs increasing demand. Due
to low, cost of Internet the companies changing their marketing strategies by choosing highly
productive promotion channels. Therefore, these types of promotion channels give an opportunity to
enhance the sales and increase the revenue. Information Technology has a big impact on Sales
process. Entrance to these monuments is with the tickets. Only with the help of Information
Technology, it is possible to realize online sales. It helps to maximize the profitability of the
monuments and give an opportunity to the tourists to realize sales through the Internet.

Nowadays, tourists prefer to get information online and then decide to purchase product or

service.
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A. A. T'esopzan
Yepracoxuil HayioHanbHuil yrisepcumem imeni boeoana XmenvHuybko2o

CBITOBI TEHJIEHIIIA BUKOPUCTAHHSI
CIIEJIEOPECYPCIB Y PO3BUTKY TYPU3MY

3a BimoMocTsIMH MDKHApOAHOTO CIEJIEOJIOTiUHOTO COI03Y, ChOTOJHI y CBiTI 00NagHaHo (€
€JIEKTPUYHE CBITJIO, MPOKJIAJEHO CHelialbHI JOPDKKH, IPOBEICHO pi3HI KOMyHIKauii) W
ekcrutyaryerhbes moHaa 1000 exckypciiHuX medep, siki opiuHo BiBigye O1m3bko 170 mutH ocib [1]
(tabm. 1).

HaiinpotspxHima cucrema kapcroBux neuep y Ciosenii — [locroiiHcbka neuepa (5,3 km) — Oyna
BIZIKpUTA 17151 ordisiay Typuctamu Bxke y 1819 p. Ilporarom XIX c1. TyT Oyia npokiajeHa nepuia B
CBIT1 3aJII3HULIS, TPOBEJICHO €JIEKTPUYHE OCBITIIEHHS.

AdpuKaHCBKI TYPUCTCHKI (DipMH MPOMOHYIOTH MOI3AKH B MEYEPH K €K30TUYHUHN BIAMOYMHOK.
Henopanik M. [Dxepoba 30eperiocs Oararo meuep, B SIKUX JIO CHOTOJHI IMPOXKHBAE MICIEBE
HaceleHHd. TypucraM MpOINOHYIOTH IMOXHMTH B Iedepax pa3oM i3 abopureHamu, 3aiiMarouuch
MUCJIMBCTBOM, BUITACAIOUH Ki3 1 OBEILlb, 30MPat0yM BpoXkKai sUMEHIO 1 yeueBHIli. € MOXKIIUBICTD B3SITH
y4acTb B OOPsIIOBUX CBSITaX MICHEBUX IUIEMEH.
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Tabmuus 1
ExckypciiiHe BUKOpHCTaHHS ITeuep y CBiTi (3a MaTepianamu [1])

Kpaita KinpkicTh BimoMux YacTtka CKCKy(E)CifIHHX
neyep nieuep, %
Opaniris 700 1,97
CIIA 13000 1,77
Yexia 1 CnoBauyunHa 2000 1,2
HIBeiinapis 1400 0,5
Bosnrapis 2000 0,45
Iranis 8379 0,41
Kpaiau koymiHboi FOrocasii 6900 0,38
CHJI i kpainu banTii 6000 0,12
VYkpaina 1358 0,5

Crieneosnoriuni 00’ €KTH BUKOPUCTOBYIOTHCSI TAKOX SIK PECTOpPAHU Ta BUHHI norpedu. Tak, Ha
niBHo4i ITanii mponoHytoTs ekckypcii B nonuHy Valchiavenna. Tyt, Ha micui craiini y 1928 p.
3’saBUBCS pectopad. Im’s pecropany Crotasc moxoauTs Bif cioBa Crotto — 1ie THIoBa JIs MBHOY1
JlomOapnii Ha3Ba MPUPOIHOI TIPCHKOT IIeuepH, B AKiH paHillle BATPUMYBAIH cUp, Ope3aoty, caisami 1,
3BUYaiiHO, BUHO. HuHI1, meuepy nepeTBopuin B TraHTChbKUM X0JI0MIbHUK. Lle 3yMOBIeHO TuM, 1110
MDK KaM’SSHUMU OpHUjIlaMU YTBOPHIIKCS MOPOKHUHU PI3HOT BETMYUHHU, Yepe3 sIKI BUXOJUTh XOJIO/IHE
noBiTps (-8...-11°C). Tyt mMokHa cnipoOyBaTu THUIOBI JUIsl PErioHY CTpaBH: Hapi3Ky 3 Ope3aosiu,
MIIIOKKepi (T1acTa 3 rpedaHoi MyKn), AMINHY, oJeHnHy. LI{opoKy mpoxoauTh carpa rpoTiB — Sagra
dei Crotti, siky BinBizytoTh 10 30 THC. 0¢i0 3 ychoTO CBITY [5].

B JliBani mpotsirom 150 pokiB BunHUI nBip Kcapa y m. 3axme 30epirae maBHI Tpaauirii
BHHOPOOCTBA, TIOEHYIOUH 1X 3 HOBITHIMHU TEXHOJIOTISIMHU aJIKOTOJHHOT MPOMHUCIOBOCTI. 3aCHOBAaHUM
y 1857 p. cBsleHHWKaMu-€3yiTaMd BIiH € HaWCTapimuM 1 HaWOUIBIIUM Yy KpaiHi BHHOPOOHHM
MIIPUEMCTBOM, SIKE€ BIIBIAYIOTH IIOpiYHO Onm3pko 40 Tuc. TypucTiB 3a pik. BiaBigyBauam
MPOTIOHYIOTh €KCKYPCi0 Y BUHHI ITiIBaJIK, @ TOYHIIIE — MTEYEPH, K1 ICHYBAJIH III€ 3a 9aciB PUMCBKOT
ImMnepii 1 MpoAOBXKYIOTh BUKOPUCTOBYBATHUCS 32 IPU3HAUYEHHSM Yy HAIll 4Yac; JIErycTallisi MiCIIeBOTO
BHMHA, BUPOOJIEHOTO 3a KpalUMHU TPAJAULISIMU 1 3 Kpallux copTiB BuHOrpany CepeazeMHOMOP’s.
Exkckypcis y nedepu 3aiimae 6;m3bk0 20 XB., TOBXKHHA iX XOJ1IB CTAHOBHUTH OJTM3bKO 2 KM. B meuepax
MOXHAa IMOOAYUTH PsIJT BAHHUX JIDKOK Ta CIEeliaTbHI Hillll, B IKKX 30€pIra€ThCs B IUIAIIKaX BUTPUMAHE
BHHO. Y XO0JIi MO’KHA IMO0AYUTH BUPOOHWYE 00JIaIHAHHS TTOYaTKy XX CT.

Huni naOyBae mnomMpeHHs HaJaHHS CIENEOJOTIYHUX TMOCAYr 3 JIKYyBaJbHOIO METOIO.
[IpukinamoM Takoro BUKOPUCTAHHS CIENIEOPECYPCiB € KypopT 1 cma-neHTp y neuepax Kammamoxii
(Typeuunna). Lleii 5-3ipkoBuii roTens Hamigye 79 HomepiB. [loeaHanHa HEOOPOOIEHUX CTIH MEYepH,
HATypaJIbHOTO KaMEHIO0 BUCOKOT IKOCT1 1 MEOJIIB 3 MPEKPACHOTO JIepeBa € YHIKaIbHUM. Y CHa-LIeHTpi
MPOMOHYIOTh BC1 BUIM MPOLEAYp, MOYMHAIOYM BiJ MapOBUX BaHH a00 JIKYBaJIbHOIO IyIIy i3
3BYKOBHMH Ta CBITIOBUMHU e(eKTaMU, 3aKIHIYIOUU MacakeM Yy YOTHpHU pyKH [2].

B Icnanii neuepa KyeBac-nenb-/pak po3ramoBana Ha TTuOUHI 25 M 1 po3TsarayTa Ha 2,5 kM. Y
1935 p. cronu npoBenu OCBITIEHHS, MPUAYMAIN €IEKTPUUHY IMITALlil0 CBITAHKY HaJ BOJOIO 1 CTaN
BJIAILITOBYBaTH KOHIEPTH KJIACUYHOT My3uKU. ChOroJiHI B Tieuepi 0111 03epa CTOSTh JaBKH, Ha IKUX
CilaloTh TIJsi/avi, a Ha TPhOX YOBHAX JI0 HUX BUIUIMBae kBapreT 1 rpae lllomena, Oddendaxa i
Kabanbepo. Ilicns koHLEPTY, SKUI TPUBAE BChOTO JAECATh XBUIMH, MOXKHA IIOKATAaTHCS HA YOBHI a00
MPONTHCSA MIMIKK 11 OUTOCHDKHUMM CTaJTaKTUTaMU, XUMEPHUMHU AparipOBKaMU BaITHAKY, TIOYKaMU
1 cripansiMu TeTIKTUTH [4].

Ileuepu Banr Bpenra y B’erHami BigoMi cBOiMH 0araTOKiIOMETPOBUMH Ie€YepamMH 3
KOJIOHAJ]aMH CTaJaKTHUTIB 1 CTANIarMITIB. Y Tiedepax MpokiaaeHi 6aMOyKOBI 1 IEMEHTHI JOPLKKHU JIJIs
MIMIKAX TPOTYISHOK, € OcBiTIeHHsA. Kpi3p Jeski medepw TeuyTh HiA3€MHI PIUKH, L0 Ja€ 3MOTY
CIycKaTHcsa Ha kaMmepax (TioOiHr). Ilim3eMHi 3ainu meuep MarTh BUCOTY KiTbKAa COTEHb METPIB, Y
0araTboX 3 HUX 3aXOBaHi MiJ[3€MH1 XpaMH, 3Be/IeH1 Ha YeCThb TPChKUX 00KECTB, 1 cratyi byamu [3].
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BaxumBuM 1711 pO3BUTKY CBITOBOTO PHHKY CIENEONOCIYr € Te, IO CTBOPIOIOTHCS HOBI
NpOEKTH BUKOpUCTaHHs 1mieuep. Tak, Ileuepa «Jlemenuka» (bonrapis) mneperBopuiacs Ha
poO3BaKaNbHUIN IEeHTp Ha Koty EBpodonay. OnHa 3 HallOLIBII NOMYJISIPHUX 1 BiIBITyBaHUX MEYep
Bonrapii 3HaxoauThCs HAa TEPUTOPIi MPUPOIHOTO MapkKy «Bpauancekuii bankan» y ropax Crapa-
Inanina. i nosxuna 61u3pko 300 M. TyT BUKOPHCTOBYIOTHCS CBITIIOBI Ta My3HUHi e(peKTH, CydacHi
ayIioBi3yasibHi 3ac00u. Y 3ajax opraHizoBaHO IMoka3 (UIbMIB, SKi HAAIOTh ACTAIBHY iH(POPMAIIif0
1po TaeMHULI nieyepu. Y «KoHLepTHOMY 3aii» 3BY4UTh MY3MKa, 110 JEMOHCTPYE MOro akyCTUYHI
AKOCTI. Y medepi CTBOpeHHid MOy b «Mama, TaTo i MU IUTsl pO3BAr i 3aHATTS CIIOPTOM, SIK JUISL JIITEH,
TaK 1 115 iXHiX 0aThKIB [6].
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HayxkoBuii kepiBHMK: JOLEHT Kadeapu TypU3My 1 FOTEIbHO-PECTOPAHHOI CIIPaBH,
K. reorp. H., noueHt HoBukona B.1.

T'oosrcaesa Icmupa Maoam Keizwl
Azepbatioscanckuii Ynusepcumem Typuzma u Meneosxcmenma

IOPEKTUBHOCTD YIIPABJIEHUA NTHBECTULHHMOHHBIMMU ITPOHECCAMMU
TYPUCTCKUMHU NPEAIIPUATUAMU

Pesrome. BBI,[[GJ'ISISI B KauecTBe 0a3MCHOIr0 KpUTEpHA LCICBYIO YCTAaHOBKY, 3aKOHOJATEIIBCTBO
paccMaTpuBacT B COBOKYITHOCTH HEOpPraHu30BaHHBIX TYpUCTOB (C&MOCTOHTCJ’IBHO
OpPraHU30BBIBAIOIIUX OTIBIX) M OPraHU30BaHHBIX TYpHUCTOB (kiueHToB Typdupm). IIpu TPK
npeajnaracTcsa paccMaTrpuBaTbh HMCKIHOYHUTCIBHO HpO6J’IeMBI H 3aIIpOChl OPraHU30BAHHBIX TYPUCTOB
(3aKa34yMKOB TYPIPOIYKTa), TaK KaKk MPOOJEMbI MOTYT OBITb M3YYEHBl W PEIICHBI, a 3alpoChl
BbIABJICHBI W  YAOBJICTBOPCHBI TYPUCTCKHUMH OpTraHHU3allUAMU B HCJIAX IOJTYUYCHUSA HpI/I6LIJ'II/I
IIOCJICAHUMMU.

Taxum o6pa30M, pacioJiarasa Q)aKTOpaMI/I MMPpON3BOACTBA TYPIPOAYKTOB H 3HAd O CBOHUX
npeuMynleCTBax, peCruOHbl MOT'YT BJIMATH Ha 3(1)(1)6KTI/IBHOCTB ncnonb3oBanusa TPK. Bmecre ¢ TEM,
H606XO,Z[I/IM Y4€T BHCIIHHUX, YUYUTHIBAOIIUX TCHACHIHNU H3MCHCHUA Me)K,HYHapO,HHOﬁ TypHCTCKOﬁ
CHUCTCMbI, 1 BHYTPCHHUX, OCHOBAHHBIX Ha 0COOEHHOCTSIX OopraHusanu TYpHUCTCKOTO XO35MCTBA B
PEeruoHax B pa3IMYHBIX (1)a3ax OKOHOMHUYCCKUX IUKIIOB, UMIICPATHUBOB.

Knrouesvie cjioea. YCTOﬁqHBOC pa3BUTHC, TypI/ICTI/I‘-IeCKI/Iﬁ CCKTOP, HWHBCCTUIINH,
3¢ hEeKTUBHOCTD, TYPUCTUYECKUI TOTEHIHA.

Summary. Having found the basic criterion for a complete installation, the law determines the
coexistence of unmanaged tourists and organized tourists (travel agencies). When TRCs are asked
to consider exceptionally exciting problems and requests from organized tourists (customers in the
travel industry), the problems can be solved and resolved, and the requests have been disclosed and
approved by the tourist organizations in recent years.

Taksim looks at the factors that make production of the products and the best of the products
that the region can effectively use in the TRC. At the same time, the international trends of
international tourism are changing, the changes in the international tourist system, and the internal
tourism, the organization of tourism in the regions of the various economic cycles, imperatives.
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